Does Your Internship Qualify for MDST 3800 Credit?
An Eligibility Checklist for MDST 3800 Internship Expectations

Media Studies covers a wide range of professional practice — marketing, film, PR, journalism,
digital strategy, user experience, analytics, entertainment, and more. Because the field is
broad, whether your internship qualifies for MDST 3800 credit isn't determined by your
employer's industry or your job title. It's determined by the nature of your work and the quality
of your supervision. Use the five questions below to figure out where you stand — and talk to
Professor Sweeney if you're unsure.

The Checklist

1. Media-Relevant Work.

Do your core responsibilities involve creating, distributing, analyzing, or strategizing around
media content or communication — e.g., social/digital marketing, content creation, PR,
journalism, video/audio production, UX or content design, media/audience analytics, brand or
campaign strategy? This also includes the business, financial, or operational side of a media
organization (a network, studio, streaming platform, festival, or production company) —
understanding how media industries actually run is itself part of media studies.

2. Qualified Supervision (non-negotiable).

Are you directly supervised by someone with genuine professional experience in the specific
function you're performing? Your supervisor's general business or ownership experience
doesn't count if it doesn't match your actual tasks.

e Example: if a winery asks you to create content that doesn't qualify unless someone on
staff actually has content production expertise to supervise and evaluate your work.

3. Applied Skill Development.

Does your role build practical, media-relevant skills — audience or platform strategy,
storytelling, message design, content strategy, media metrics, brand voice — rather than
consisting mainly of general administrative or clerical work?

4. Reflective Connection.

Can you plausibly connect your day-to-day tasks to media studies concepts (audience,
platform, representation, industry structure, communication strategy, reporting, storytelling)
for the reflection deliverables required in MDST 38007

5. Substantial Share of Your Role.

Is media-related work a primary part of your internship — not an occasional task inside an
otherwise unrelated role (e.g., designing one flyer a semester during a finance internship
unconnected to media)?

Decision Rule

Your internship qualifies when the answer to Questions 1, 2, and 5 is yes. Question 2 (qualified
supervision) is the firmest requirement — without a supervisor who can actually guide and



evaluate your media-related work, the internship doesn't qualify, regardless of your
employer's industry.

Examples

Qualifies

Film festival intern (programming, marketing, or guest relations), supervised by festival
staff

News station intern (reporting, production, or digital content), supervised by a producer
or reporter

Film or TV production intern (production office, post-production, or script/story
department), supervised by production staff

Finance or business affairs intern at a media platform, network, or production company,
supervised by someone in that finance function

Data/analytics intern at a media or streaming platform, supervised by someone in that
analytics function

Podcast or audio production intern, supervised by a producer

Sports media intern (broadcast or digital content), supervised by media staff

Talent or artist management agency intern, supervised by an agent or manager
Advertising agency account or creative intern, supervised by an account or creative lead
Digital marketing intern at an agency, supervised by a marketing manager

Social media intern at a company with a dedicated marketing/communications staff
member overseeing your work

PR or communications intern, supervised by a PR/comms professional
UX or content design intern, supervised by a UX/content lead

Others similar to the above

Does Not Qualify

Social media or marketing tasks assigned to you at a company where no one has
marketing expertise to supervise you (e.g., a winery, small retailer, or restaurant with no
marketing staff)

A general finance, accounting, or operations internship unconnected to a media
organization

Any role where media-related tasks are incidental rather than central to your position
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